
Dear Sir / Madam, 

 

My name is Annisa Pratiwanda, I am 24 years old. I graduated from University of Indonesia 
and have successfully obtained my bachelor’s degree in communications. The 3.5 years 
undergraduate program formed the basis knowledge of communication as I studied various 
subject relating to basic marketing, advertising, public relations, and media. I currently work 
in media advertising agency (Mindshare) as a planner executive who is responsible for 
making the master plan for brand campaigns which are related to media usage such as TV, 
radio, print, digital, and activation.  I perceive that working in an advertising company needs 
a lot more than basic knowledge of a day to day job. Therefore, I am eager to enhance my 
knowledge on communication in general and especially communication in advertising or 
marketing world. 

Doing all the daily work is definitely an eye opener for me that getting involved in advertising 
world is not only about how to expose the brand, how to sell products, and how to grab target 
attention, but it also about the general view of knowing how people communicate, consumer 
reaction, media effect, and culture influence. Nowadays people as consumer tend to avoid 
anything that indicates advertisement, since they know it will lead to money spending. For 
reasons stated above, I am applying to proceed with my studies majoring in 
media/communication/marketing. 

United Kingdom is a country where people can find considerably great universities, more 
specifically for communication and advertising subjects. I have searched through some 
universities which provide courses in media, communications, and marketing. As a result, I 
found that University of Birmingham has this one course; MSc Marketing Communication 
that I am interested in, judging by reading the provided curriculum in the website. Hence, 
more or less I have a rough idea of what subjects that will be taught later. 

Postgraduate study will be the next step towards a successful career by enriching not only my 
cognition (more academic knowledge) but also invaluable experiences that will broaden my 
horizons and thinking pattern. Five years from now I envision myself as a Planner / Media 
buyer Manager in media advertising agency and contribute fresh ideas or methods in media 
usage for brands in my country, Indonesia. I am sure my talents will be put to optimal use. 

Therefore, I feel obliged to secure admission in University of Birmingham with related 
subject. I am sure that I will meet the criteria and standard of the requirements. 

	  

Best Regards, 

 

Annisa Pratiwanda 

 

 

	  


